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ACPA Corporate Partnership Benefit List Platinum Gold Silver Bronze
Annual Corporate Partnership Amount $20,000+ $15,000-$19,999 | $7,500-$14,999 $4,000-$7,499
Annual Conference Sponsorship

Sponsorship of one annual conference item or v v v v
program

Opportunity to greet attendees at sponsored event v v

Exhibit Space

One Exhibit Area Rental ($1,750 Value) v v v v
Recognition at Annual Conference

Advertisement in printed program ($400-$1,100 Full Page Color | Half Page Color | Half Page Black N/A
Value) & White

Recognition on Convention website v v v v
Logo on sponsor page in printed program v v v 4
Signage at sponsored event v v v v
Verbal acknowledgment at Opening Session v v

Slide shown at Opening Session v v v v
Educational Session Opportunity

Guaranteed educational session at Convention v v

Networking Opportunities

Convention registrations ($900-$3,000 Value) 5 4 3 2
Invitation to ACPA’s Corporate Partner Reception at v v v v
Annual Convention

Mailing Lists

One-time use Post-Annual Convention registrant list v v v v
including mailing addresses

One-time use Pre-Annual Convention registrant list v v v v
including mailing addresses

Advertising

Complimentary Half Page Back Cover Four Color v

Advertisement in About Campus (52,250 Value)

Complimentary Full Page Four Color Inside v v

Advertisement in About Campus (51,250 Value)

Complimentary Full Page Black & White Inside v v v
Advertisement in About Campus ($1,000 Value)

Complimentary 2023 ACPA Convention App v v v
Advertisement ($250 Value)
ACPATweets sent on your behalf 4 3 2 0
HTML email message(s) sent on your behalf to ACPA 4 3 2 0
Membership

Listing(s) in ACPA’s eCommunity Newsletter 4 3 2 1
Listing on ACPA’s Convention webpage v v v v
ACPA Membership

Receive Company ACPA membership benefits for 12 v v v v

months ($499-$999 Value)
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Bronze Partnership Opportunities

e Next Gen Conference Participant Registration Scholarship Sponsor
e Next Gen Conference Participant Travel Scholarship Sponsor

e Next Gen Conference Keynote Speaker Sponsor

e  Full-Day Pre-Convention Workshop Sponsor

e  Volunteer Shirt Sponsor

Silver Partner

e Next Gen Conference Lunch Sponsor

e Next Gen Conference Dinner Sponsor

o Next Gen Conference Participant and Alumni Reception Sponsor
e  Featured Speaker Sponsor (4 opportunities)

e  Exhibit Area Nutrition/Coffee Break Sponsor (4 opportunities)

e  SSAO Lounge Sponsor

e  Plenary Session Sponsor

o Dedicated User Group Meeting Sponsor

Gold Partner

e  Closing Keynote Sponsor

e  SSAO/Corporate Partner/Exhibitor Reception Sponsor
e Convention Wireless Internet Sponsor

e 100th Anniversary Event Co-Sponsor

e Career Wellness Center food/beverage Sponsor

Platinum Partner

e  Featured Speaker Sponsor-Exclusive Sponsorship

e Exhibit Hall Nutrition/Coffee Break-Exclusive Sponsorship

e Opening Session Sponsor-Exclusive Sponsorship

e 100th Anniversary Event-Exclusive Sponsorship

e Opening Reception/CelebrACPA Sponsor-Exclusive Sponsorship



2024 Exhibitor Application e YAcA

Convention
ACPA—College Student Educators International 18-21
March, 2024
Chicago
EXHIBITING COMPANY INFORMATION (PLEASE TYPE OR PRINT) CONTACT INFORMATION (PLEASE TYPE OR PRINT)
COMPANY EXHIBITOR CONTACT NAME
ADDRESS 1 POSITION TITLE
ADDRESS 2 ADDRESS 1
CITY ADDRESS 2
STATE/ZIP CITY
PHONE STATE/ZIP
FAX PHONE
E-MAIL FAX
WEBSITE EMAIL

DESCRIBE YOUR COMPANY’S PRODUCT /SERVICE IN 50 WORDS OR FEWER:

Are there any competitive companies that you do not wish to be located near during the 2024 ACPA Marketplace?

*Rates are only valid if full payment is received prior to the advertised deadline*

Pricing per Exhibit Area ACPA Member Rate 2024 Annual Convention Program Advertising
Opportunities Black/White Advertisement

B $1,550 USD-Exhibit Area-For Profit Rate M $400 USD-Half Page Advertisement

-$1,250 USD-Exhibit Area -Non-Profit Rate B $3800 USD-Full Page Advertisement

O

Non Member Rate Full Color Advertisement

B $1,700 USD-Exhibit Area-For Profit Rate B $600 USD-Half Page Advertisement

M3$1,400 USD-Exhibit Area-Non-Profit Rate ¥ $1,100 USD-Full Page Advertisement

O M $2,500 USD-Inside Front Cover Full Page Advertisement

2024 Convention Broadcast Email to Membership 2024 Convention App Banner Advertisement

M $1,000 USD-Member Rate -l $250 USD-Rotating Banner Advertisement

M $1,200 USD-Non-Member Rate

PLEASE CHECK ONE OF THE PAYMENT PLANS AVAILABLE

B Full Exhibit Area rental/advertising payment is enclosed. Checks should be made payable to: ACPA—College Student Educators International
M Charge Full Exhibit Area rental/advertising payment to my charge card

Card Number Expiration Date

Billing Address

Billing City Billing State Billing Zip Code

My signature below indicates that my company understands and agrees that this application is subject to the conditions outlined in the 2023 ACPA
Exhibit Hall Terms and Conditions accompanying this application and in accordance with the stated exhibit area rental fee and that space assigned by
ACPA staff shall be acceptable.

Printed Name

Signature Date:




ACPA Marketplace Terms and Conditions

By signing the exhibit space rental agreement you are agreeing or have agreed to
the following Terms & Conditions for the 2024 ACPA Annual Convention & Exhibit
Hall.

If, in the judgment of ACPA, an exhibitor is operating contrary to the policies of the
Association or the Hyatt Regency Chicago, ACPA may cancel the exhibitor’s space,
and the exhibitor’s fee will be forfeited. ACPA reserves the right to change non-
rented spaces within the ACPA Exhibit Hall without notice to the exhibitors. This
contract is for the use of the amount of space indicated and not for any specific
location on the show floor.

Deadline: Exhibit space is limited and will be assigned on a first come, first served
basis according to the postmark of application. Payment must accompany
application. ACPA reserves the right to accept or reject any and all applications.

. ACPA reserves the right to exercise its sole discretion in the acceptance or
refusal of applications.

. The applicant agrees that ACPA shall have the right to make such rules and
regulations or changes in arrangements as it shall deem necessary, and to
amend the same from time to time. ACPA shall have the final determination
and enforcement of all rules, regulations and conditions.

. Any space unclaimed by 9 a.m. on the first show day may be resold or
reassigned by the ACPA Exhibit manager without obligation on the part of
ACPA for any refund whatsoever. All set-up must be completed one hour
prior to the opening of the show. All exhibits and materials must be removed
from the hall within three hours of the close of the show. If spaces are not
vacated by that time, ACPA reserves the right to remove materials from the
show floor and charge the expense to the participant. ACPA will not be liable
if such removal causes damage to the materials.

. There is no smoking allowed in the ACPA Exhibit Hall nor near any entrance
to the facility, during the event, set-up, or tear-down.

. Booths must be staffed during all show hours and until the official closing of
the ACPA Exhibit Hall.

. No part of an exhibit shall be dismantled nor materials removed before the
official closing.

. Applicant agrees to pay all fees, charges and/or expenses covered in this

contract on demand. In the event that ACPA is forced to seek legal remedy to
collect amounts due from the applicant, all charges related to the collection of
unpaid amounts will become the sole responsibility of the applicant. If an
exhibitor fails to make payments due hereunder when they are due, the space
assignment is subject to cancellation or reassignment at the option of ACPA,
without obligation for refund.

. Any space unclaimed by 9 a.m. on the first show day may be resold or
reassigned by the ACPA Exhibit Hall manager without obligation on the part
of ACPA for any refund whatsoever. All set-up must be complete one hour
prior to the opening of the show. All exhibits and materials must be removed
from the hall within three hours of the close of the show.

. Participants may not assign or sublet any space allotted to them, and may not
advertise or display goods, other than those manufactured, distributed or
sold by them in the regular course of business, without authorization by
ACPA. Booths may not be shared with another company.

. To ensure efficient and punctual set-up and tear-down, ACPA conforms to the
rules and regulations for exhibit display specifications formulated by IAEE.
These rules specify exactly how an exhibitor may use the services of a firm
other than the official contractor to install and dismantle exhibits in a show.
Exhibitors must notify the show manager at least 30 days in advance of the
show that they will be using an outside contractor, supplying the name,
address, and supervisor in attendance. Outside contractors must
communicate to the show manager at least 30 days in advance of the show
what exhibiting companies have requested work and whom the outside
contractor will employ. The contractor must supply appropriate insurance
certificates

. ACPA shall supply at no charge to the participant over the regular space
rental fee, the following standard decorations for each participant’s space:
one table, and two chairs. No shipping containers may be stored in the exhibit
area space during show hours. All decorative material must be flameproof.
Additional furniture can also be supplied by the exhibitor or ordered from the
Service Contractor.

. ACPA, the Hyatt Regency Chicago, or any officers or staff members will not be
responsible for the safety or the property of the participants from theft,
damage by fire, accident or other causes. Participants are advised to consult
their insurance broker for proper coverage on display material from the time
it leaves their company’s premises until its return. Neither ACPA nor the
Hyatt Regency Chicago management, nor any of their officers, agents,
employees or representatives, shall be held accountable or liable for, and the
same are hereby released from accountability or liability for any damage,
loss, harm or injury to the person or any property of the applicant or any of
its officers, agents, employees or other representatives, resulting from theft,
fire,

or other causes. Neither ACPA nor the Hyatt Regency Chicago
management will obtain insurance against any such damage, loss,
harm or injury.

. Applicant agrees to protect, save and hold harmless ACPA, the Hyatt Regency
Chicago and all agents and employees thereof (hereinafter collectively called
Indemnities) forever harmless for any damages or charges imposed for
violations of any law or ordinance, whether occasioned by the negligence of
the exhibitor or those holding under the exhibitor, and further, the exhibitor
shall, at all times, protect, indemnify, save and hold harmless the indemnities
against and from any and all losses, costs, damages, liability or expenses
(including attorney fees) arising from or out of or by reason of any accident
or bodily injury or other occurrences to any person or persons, including the
exhibitor, its agents, employees or business invitees, which arise from or out
of or by reason of said exhibitors occupancy and use of the exhibition
premises, the convention facility or any part thereof.

. No signs or articles can be affixed, nailed, or otherwise attached to walls,
doors, etc., in such a manner as to damage them. All space is rented subject to
these restrictions. Participant will be held liable for any damage resulting
from violations of these rules.

. Promotional activity is limited to the confines of space assigned by ACPA.
“Working” the aisles, general areas or spaces assigned to others is prohibited.
. Applicants may not schedule other events such as meetings, breakfasts,

luncheons, dinners, or receptions during official ACPA program hours or
while the Exhibit Hall is in progress unless express written permission is
granted by ACPA.

. In the event that the ACPA Annual Convention is canceled due to fire, strikes,
government regulations, acts of God, acts of war or civil strife or other causes
beyond the control of ACPA, then ACPA shall not be held liable for failure to
hold the Annual Convention and Exhibit Hall as scheduled. In such events,
ACPA, at its sole discretion, may refund part or all of exhibit fees and
deposits received by ACPA. Refunds will be limited to a maximum of the
amount paid by applicant to ACPA. In no event will ACPA, ACPA’s Exhibit
Management company or the Hyatt Regency Chicago be liable for any direct,
indirect, actual, special or consequential damages of any nature whatsoever,
including, but not limited to lost profits, business interruptions or other
economic loss to the applicant due to cancellation of the Annual Convention
and Exhibit Hall as scheduled.

. ACPA is dedicated to advancing the profession of student affairs and
engaging students for a lifetime of holistic learning and development.
Participants in ACPA professional and career development experiences are
college students and professionals who are conscious and protective of
human rights and dignity. As a policy matter, all individuals and all types of
entities creating, sponsoring, supporting, advertising and participating in
professional and career development experiences and ACPA publications are
expected to (1) avoid engaging in improper conduct, (2) avoid incidents of
sexual and other harassment, bias and discrimination as defined by federal,
state and municipal regulations as well as (3) avoiding incidents of bias and
discrimination against classes of individuals not currently protected under
federal law. Violations of this policy during participation in a program or
identified as part of an individual’s or entity’s verifiable record may result in
restriction of involvement and or removal from professional and career
development experiences and/or publications, with or without refund of
fees, at the discretion of the Executive Director.

. Display boards and other high exhibits must not be placed so as to interfere
with other exhibits. Any construction in excess of 4’ in height must be kept
within 3’ of the rear of the exhibit area, and no construction can exceed 8’ in
height. If your display exceeds these limits, contact ACPA, and an attempt will
be made to locate your exhibit where it will not interfere with other booths.
If the operation of any equipment produces noise or odors annoying or
inconvenient to exhibitors or delegates, it will be necessary to discontinue
such an operation. Sound may reach the immediate vicinity of the exhibitor’s
area only, and it is urged that displays with sound be equipped with
earphones. All demonstrations, interviews, or other activities must be
confined to the exhibit area. Aisles must be kept clear, and exhibits must be
arranged so that participants will be inside the rented space. Exhibitors may
have drawings and award prizes or gifts in their own exhibit area. There will
be no exhibitor drawings or awarding of prizes at any conference function
without prior approval from the ACPA Exhibit Hall manager.

Cancellation of Lease
Exhibitors will have the right to cancel this agreement at any time by written
notice to ACPA. In the event of such cancellation received up to 180 days prior to
the start of the 2024 ACPA Annual Convention, ACPA will refund any rental
payments already made by the exhibitor minus a $700 processing fee.
ACPA will refund 50 percent of the total exhibit area space cost on cancellations
received between 120 and 180 days prior to the start of the 2023 ACPA Annual
Convention provided the exhibit area is paid in full. No refunds will be made on
cancellations received within 120 days of the start of the 2024 ACPA Annual
Convention.

ACPA-College Student Educators International

c/o PNC Bank, P.0. Box 645851, Pittsburgh, PA

15264-5256
202.688.1978 | tarth@acpa.nche.edu |

www.myacpa.org
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ACPA For Profit/Non-Profit Company Membership

Membership in ACPA-College Student Educators International provides your company with

increased visibility and connection with ACPA Members. Join ACPA and connect with more

than 6,000 professionals, faculty, and students.

For Profit Companies/Entities join today for $499 to receive 12 months of membership

Non-Profit Companies/Entities join today for $249 to receive 12 months of membership

Membership Benefits:

One complimentary individual membership to ACPA

Additional individual memberships at $99/person for 12 months versus $179/person for
12 months

Discounted rates on ACPA Advertising Packages

Discounted rates on 2023 ACPA Marketplace

Access to ACPA Member Directory for individuals who are members

Opportunity to join Coalitions/Networks/Communities of Practice affinity groups for
additional education and networking

Access to ACPA online learning programs

Online access to Journal of College Student Development

Online access to About Campus

Discounted rates to ACPA Professional Development Programs

Join today by contacting Tim Arth, tarth@acpa.nche.edu, 202.688.1978
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ACPA Advertising

ACPA members are boldly transforming higher education. Showcase how your company’s products and
services are doing the same. Connect with ACPA Members through a wide range of advertising initiatives. Be
identified as a thought leader and collaborator with the higher education field. Comprehensive marketing
packages are available to meet your marketing objectives.

Broadcast Emails

Connect with ACPA’s membership with a solo HTML email communication distributed by ACPA on your behalf. ACPA and
company will approve the HTML email before distribution.

Non-Member Rate
$1,200 per broadcast email distribution

Member Rate
$1,000 per broadcast email distribution-Members

Receive additional 10% savings if commit and pre-pay for a package of five or more broadcast emails

eCommunity Posts

Non-Member Rate
$350 per post

Member Rate
$250 per post

Create brand awareness and thought leadership positioning through sponsored posts in ACPA’s weekly e-newsletter,
eCommunity. Purchase these posts and ACPA will provide a listing in an upcoming Title including Hyperlink to company
website, 1-2 paragraphs with company message/thought leadership/call to action.

Convention Advertising

Advertise in the 2023 Convention Mobile App. This rotating banner ad provides a click through url for attendees to
find out more information about your products and services.

Non-Member Rate
$250

Member Rate
$150 for members



About Campus Advertising

About Campus is a bimonthly publication for educators who want to examine contemporary issues, policies, and
practices that influence student learning in higher education. About Campus speaks to a broad audience including
college and university administrators, faculty, staff, and educational policy makers.

The articles published in About Campus share important discoveries and insights into what makes a campus
environment an effective place for students to learn and what can be done to better support student thriving on our
individual and collective campuses.

Advertise in ACPA’s bi-monthly print publication About Campus. This publication provides scholarly Full page black/white
and four-color advertisements are available for purchase.


http://aboutcampus.myacpa.org/
http://aboutcampus.myacpa.org/
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ACPA Thought Leadership Opportunities

ACPA’s members identify with companies who not only help them do their work on campus easier and more efficiently,
but those who provide education that benefits their students on campus but also helps them grow as a staff or faculty
member. Connect with ACPA’s membership and be noticed as a Thought Leader in the Higher Education Community.

Thought Leadership Package

Be noticed as a thought leader within ACPA. Connect with ACPA’s membership by distributing your thought leadership
paper/program. Contact Tim Arth to discuss these packages.

Sponsored Webinars

Provide education, be identified as a thought leader, and receive broad marketing awareness with ACPA’s membership
through a sponsored webinar package. Collaborate with ACPA on an educational topic or provide solo education on a
thought leadership issue that will provide

Non-Member Rate
$3,000

Member Rate
$2,000

Sponsorship Benefits:

e One (1) Broadcast Email Distribution to ACPA Membership advertising the webinar
e Three (3) listings in ACPA’s weekly e-newsletter eCommunity

e Opportunity for company logo to be co-branded on webinar slides

e Logo of company and call-to-action on post-webinar follow up email to attendees
e Pre and Post webinar list including attendee name, position title, and institution





